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29 Sept.

Program 
begins

24 Oct.

In-person 
order 
taking 
ends

23 Oct.

Last day 
for 
parents to 
enter 
paper 
orders in 
M2OS

25 Oct.

Last day for 
troops to 
enter orders 
in M2OS for 
Girl Scout 
participants

25 Oct.

Last day 
for SU to 
enter 
orders in 
M2OS

23 Oct.

Online orders for 
Direct Ship Nuts, 
Online Girl 
Delivered, and 
Magazine's end

13 Nov.

SU Nut 
Deliveries
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